Ulster County 2021 Climate Smart Communities Recertification Documentation

PE9 Action: Social Media

Background: The Ulster County Climate Smart Municipal Task Force maintains an active Facebook page, which is used to
promote County-hosted and other events related to clean energy, climate change, and other sustainability topics; available
funding opportunities; and other pertinent information and resources. The County Department of the Environment also
maintains “Climate Smart Communities” and “Community Climate Action” webpages, which provide information and
resources relevant to local municipalities, businesses, residents, and other stakeholders.

Documentation:

e Ulster County Climate Smart Municipal Task Force Facebook page (screenshots included)
o https://www.facebook.com/UCDeptEnvironment/

e C(Climate Smart Communities webpage (provides link to Facebook Page)
o https://ulstercountyny.gov/environment/climate-smart

e Community Climate Action webpage
o https://ulstercountyny.gov/environment/climate-action



https://www.facebook.com/UCDeptEnvironment/
https://ulstercountyny.gov/environment/climate-smart
https://ulstercountyny.gov/environment/climate-action
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Save the date! May 1, 2021 is Riverkeeper's 10th Annual #RiverkeeperSweep, a day
of service encompassing 100+ shoreline cleanup and habitat stewardship events —
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Ulster County ATTENTION - NEW FUNDING OPPORTUNITY: These grants will fund
Climate Smart Task stewardship planning (including natural resources inventories and open

space plans), river access, and river education projects!
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which is related to the high volume turbid releases to the Lower Esopus
Groups Creek, visit the DEC webpage: https://www.dec.ny.gov/lands/79771.html.
The deadline for public comment was extended to June 16th, 2021
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PE9 Action: Social Media

A. Why is this action important?

Social media platforms such as Facebook, Twitter, YouTube and Tumblr are used to connect audiences of all
demographics, and to inform and engage the public on events as they are happening. It is important to analyze how these
platforms can help the local government distribute information about the community’s energy and climate efforts, and
solicit participation and input from the public in real-time.

B. How to implement this action

Using social media to engage the community can be a low-cost and effective method, but it is important for local
governments to consider which platform will best serve their needs as well as their capacity to build and maintain the
account(s). Local governments should take the following considerations into account when deciding how to use social
media:

® Who is the target audience? Which social media platforms are they most likely to use?

® What type of information must be communicated?

e Which platform(s) provide the best framework for what the local government wants to do? E.g., If the local
government wants to get information out quickly in real-time, a platform such as Twitter may be useful.

e What is the staff capacity to build and maintain the accounts?

e What local, regional, or national organizations’ or individuals’ accounts should the local government connect
to for the greatest exposure?

® At what frequency does the local government want to post content (e.g., a couple times a day, once a day,
every couple days)?

e Does the press office have any requirements or policies around using social media that must be considered?

* What mechanisms have been established for rapid review?

Local governments should consider developing guidelines for using and managing the selected social media accounts.
The guidelines should cover the process for updating the accounts, any necessary approvals for posting certain types of
updates, and any standard language or communications policies relevant to using the account.

Points for this Climate Smart Communities (CSC) action are available to local governments that create at least one social
media account (such as a Facebook, Twitter, YouTube, or Tumblr) and use it to inform the community about local
government efforts and engage the community in accomplishing the climate-related actions led by the local government
has committed. Applicants must show that new content has been posted within one year prior to the application date.

C. Time frame, project costs, and resource needs

Building a social media account can take as little as an hour or up to a few days depending on how much content the local
government seeks to post and how many layers of people are involved with creating, approving, and posting content and
connecting to other accounts. Costs associated with building and maintaining social media accounts may include staff time

and annual fees to operate the accounts.

D. Which local governments implement this action? Which departments within the local government are
most likely to have responsibility for this?
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This action is applicable to any local government. Departments that are most likely to be involved can vary and may
include the mayor’s office, sustainability or energy departments, planning departments or boards and committees that
manage energy and climate efforts in the local government.

E. How to obtain points for this action

Three points are available for completing this action in a manner consistent with the requirements described here.

F. What to submit

Submit the website address of at least one social media account managed by the local government. Demonstrate how the
accounts have been used to support clean energy and climate initiatives. New content must have been posted within one

year prior to the application date. If applicable, local governments should submit their social media guidelines as well.

All CSC action documentation is available for public viewing after an action is approved. Action submittals should not
include any information or documents that are not intended to be viewed by the public.

G. Links to additional resources or best practices

Dobbs Ferry. NY, Renew Dobbs Ferry Facebook Page

Bedford, NY, Energize Bedford Facebook Page

Albany, NY, Mayor’s Office of Energy and Sustainability Facebook Page
Albany, NY Mayor’s Office of Energy and Sustainability Twitter Account

H. Recertification requirements

The recertification requirements are the same as the initial certification requirements.
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http://www.facebook.com/pages/Renew-Dobbs-Ferry/127823973917389
https://www.facebook.com/EnergizeBedford
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